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Introduction

Brand Marketing / Design Partner
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We are MAICN

Company Overview

NEW BRAND DESIGN
NEW BRAND DESIGN CONSULTING GROUP
CONSULIING GROUP BRAND DESIGN NEW

GROUP CONSULIING

Imaginative Red Mountain MALICN. Understand your mind.
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We are MAICN

Company Overview
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We are MAICN

Organization
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We are MAICN

Our Special Culture

Lets go Outside!
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Media Advertising Digital Marketing

Branding

Something of MAICN

Service Area
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—amily

Familes Process
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—amily
Advertising & Marketing
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—amily

Service Strategy
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Requirement Research Discovery
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—amily
Design Strategy
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Development Strategy
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Creative

Service Strategy

Service

Deliver
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Experience

Brand Design

2017/

2016

2015

2014
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—Xperience
Global Marketing

Hankook USA
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-Xperience
Global Marketing

Chent © Gmarket

Design © H0|AS Gmarket C|XI!
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- XPerience
Global Marketing
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-Xperience
Global Marketing
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- XPerience
Global Marketing
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Global Marketing ' Jnstogrom o o

dent usa® HEEE K -
AlAIE 2928108 2L
____________ C] ‘QEQM Al 5307 =9 2,810 =2 1002

CJ Entertainment USA U.S. Branch for CJ Entertainment and Media affiliates. Follow us
to hear updates on upcoming movie releases, entertainment news, and more! www.cj-

entertainment.com

Chent @ CJ Entertainment

Design . QIAEtTZ CJ Entertainment USA C| X2l

Description

| aahnjaehong

(300 PN Red LEIENT MEOS T Ned 3PAE
b4 58 5 R

| Sman,s ' '&ﬁ e

(111111 A—- R

FeTatal




-Xperience
Global Marketing
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-Xperience
Marketing
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—Xperience
Global Marketing
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Xxperience

Contents & Agent
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-Xperience

Contents Publishing & Promotion
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Marketing Channel
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1sing

Media Advert

TV / Radio Commercial
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Media Advertising

Newspaper / Magazine
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Jigital Marketing

Online Marketing Channel
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Online Marketing

Online AD
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Online Marketing

Mobile AD
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Marketing PR

Public Relationship
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Global Marketing

Global Network
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Global Marketing

Global Network
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